
BUA423: International Marketing 

Environmental factors affecting world marketing management. Methods applied to estimate market potential and to select 
pricing and distribution strategies, communications to serve foreign markets, methods to serve the markets, management 
of marketing functions, and financing analyzed via case studies. 

Credit Hour(s): 3 
Prerequisites: 
BUA326 or IBC319. 
Department: Business and Economics 
Semester Offered: 
Spring (odd) 
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